
Hello there, I am

SAM 
STUCKY
A Chicago-based Visual & 
Graphic Designer with 9+ 
years experience with a love 
of problem solving and pixel 
pushing.
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PORTFOLIO 
OVERVIEW
Included is a selection of some of my 
favorite projects. Feel free to jump to 
a specific project of keep on scrolling 
through at your leisure. 2023 A2K GLOVE LAUNCH
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L S  B R A N D  H I S T O R Y  L A N D I N G  P A G E   I   C o n c e p t
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LOUISVILLE 
SLUGGER BRAND 
HISTORY
Louisville Slugger is a legendary brand of over 125 years, 
forever intertwined with the history of America’s favorite 
pastime, baseball.

I designed this history landing page to showcase the 
brand’s storytelling potential and introduce Louisville 
Slugger’s new brand identity. The page features key dates, 
an engaging narrative, and relevant imagery to create 
brand awareness and foster emotional connections with 
our consumers.

Landing Page
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2023 WILSON 
A2K GLOVE 
LAUNCH  
Wilson’s A2K glove line is known for being the most 
premium ball gloves available, thanks to their high-quality 
materials and impeccable craftsmanship.

To showcase the luxurious feel and superior quality of A2K 
gloves, I drew inspiration from high-end fashion campaigns 
for the concept, centering on the idea of ‘Tangible Luxury’. 
The aim was to highlight that these gloves are not just a 
sports accessory, but a symbol of a excellence.

Campaign
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2 0 2 3  W I L S O N  A 2 K  G L O V E  L A U N C H   I   S o c i a l  P o s t s
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W I L S O N  X  U S A  S O F T B A L L  C O L L A B  M I C R O S I T E   I   C o n c e p t
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WILSON X 
USA SOFTBALL 
COLLAB
Microsite

With USA Softball headed to the Tokyo Summer 
Olympics in 2021, Wilson’s family of brands needed a 
microsite dedicated to our hard working players.

The microsite features eight members of our advisory staff, 
each with their own player page that combines content 
from the different brands in one place, including video, 
blog posts, and shoppable limited edition products. This  
site is designed to highlight our players’ accomplishments 
and provide fans with a central hub for all things related to 
the team.



W I L S O N  X  U S A  S O F T B A L L  C O L L A B  M I C R O S I T E   I   L a n d i n g  Pa g e
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W I L S O N  X  U S A  S O F T B A L L  C O L L A B  M I C R O S I T E   I   P l a y e r  Pa g e s
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W I L S O N  X  U S A  S O F T B A L L  C O L L A B  M I C R O S I T E   I   P l a y e r  Pa g e s
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W I L S O N  G L O V E  B O N A N Z A  C A M A P A I G N   I   C o n c e p t
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WILSON GLOVE 
BONANZA
Campaign

Wilson’s Glove Bonanza is baseball’s biggest one-day sale 
in ball gloves. This highly anticipated annual event has 
become a great opportunity to clear out glove backstock 
while creating excitement around the brand with 
consumers. 
 
To create an eye-catching campaign, I drew inspiration 
from screenprinted posters, focusing on glove patterns as 
design elements. Along with creating a disruptive look, this 
approach tackled the problem of not knowing what specific 
models would be available. This campaign brought in over 
$2.2 million in sales, making it Wilson’s most profitable 
one-day sale ever.



W I L S O N  G L O V E  B O N A N Z A  C A M A P A I G N   I   E - C o m m e r c e  A s s e t s
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W I L S O N  G L O V E  B O N A N Z A  C A M A P A I G N   I   E m a i l s
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W I L S O N  B R A N D  E - B L A S T S   I   C o n c e p t
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WILSON BRAND 
E-BLASTS
Emails

In 2020, Wilson Sporting Goods launched a new business 
unit dedicated to sportswear. To create awareness of 
this new category among its existing customer base 
across different product categories, brand-level emails 
were designed to promote the new category and connect 
consumers across sports.

Provided is a selection of e-blasts I designed with a “thin 
red line” in mind, connecting Wilson’s business units 
to resonate with customers across bases. These emails 
effectively raised brand awareness and educated consumers 
about the new sportswear category.
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W I L S O N  B R A N D  E - B L A S T S   I   E m a i l s



[  2 2  ]

W I L S O N  B R A N D  E - B L A S T S   I   E m a i l s




